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FEATURING: Selecting the right NPD technology

e (elling ready for change

* How IT can help and avoidine ‘‘tool hvpe”’

e Maximizing ROI ol IT 8 yp

o Modular versus inlegrated solulions

* Web-based allernalives ECHNOLOGY doesn’t make decisions, humans do.
* Making integration work So says Greg Taylor of Rand Worldwide. That said,

companies are increasingly looking to technology to
streamline and enhance new product development (NPD)
performance.

The movement hasn't reached the tipping point yet. Potential technclogy
users fall into three groups: the early adopters, the early majority who are
willing to entertain the idea of software support, and the mass of companies
that aren't ready at all. But that could change quickly.

This trend seems to be parallelling the adoption of the F}TDdUit development
discipline itself. Ac rufc!'mg to Bab C"\Uper of PDI who coined the phrase

'-.. drsr.;:-hne for NPD. But Etad GuHr :nse of Gonme Group says that

of the companies who claim adoption of the MNPD discipline, as few as 20

percent are applying it at the management level, and less than 10 percent
have actually drilled down te ensure that all layers in their company partici-
pate—a key factor in the effectiveness of the program.
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Harnessing IT for the
Front End of Innovation

Numercus IT tools are being developed 1o enhance
the front end of NPD—probably because this stage is

helieveid 10 have the greatest potential for improving
sustainable growth,

These [ront end tools fall intg a number of categories
such as idea management. “oulsiile-the-box™ innovillon
management., and web-coabling traditional techniqies
like Tocus groups.

Gompanies creating these tools Include large
providers like Sophecn and 1De, as well as niche
players like Imaginatik with its Jdea Ceatral Tor
capturing ideas from emplovees and Think Tools
with NexiNel 3.0 [or managing emplovee sugoes-
tions and ldeas.

For more information on FT toels for the front end, see
Peter Koen's Visfons Ootober 20K article! or slgn up
for the npeoming front end conlerence co-aponsored by
FDMA and IR in Boston, May 24-26, through Sabina
Gargiulo at sgarginlo@iirusa.com.
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Exhibit #1: Different Stages of NPD Maturity: Are You Ready for IT?

Despite availability of sophisticated IT systems, adoption of IT and
newly enabled practices for NPD will take place in stages

1 3

Pertormance

Stage 0
No Systems
o orgamzed syslens
arg in pface cthir than
individually maintiined
desktop applcations

Stages of Maturity for
IT-Enabled Product Development

{Most companies are at Stage 1 today)

= Stage 1

Focused
Tools

Dieskiop iools and muli
user syslems support
ssolalad activities such as
resource management or
configuration

o

Ve i

tage 2
integrated
Solutions

Complete sclutions
inmegrale people,
procass, and lools;
soulions inlegrate
across acliviliés such as
parifolic, project, and
Tesourc e managernant
Early adoplion foouges
on aulomiding cearrent
praciice than anabing

Stage 3
Enterprise
Solutions

Common solulions
(peopie, process, and
technodogy ) entend
inlegration beyond
processes ina
busine 55 unit to
integration across
business units and
botween a company
and its pariners;
Enter prise integriation
als0 extends 1o ofher
syslems such as
financial and ERP
SyElems
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“Companies further along the maturity
scale are the ones that will benefit
most from sophisticated tech tools.”

PDMA 2003 — BOSTON SPONSOR INSERT

| 1
W CLSTCETIZenG e A
i} EI’W[ i

| |
data enahle prospects o see hove the techne

> |
!‘;{,"()"u:r‘."n dredl '| le CHOANE L& demcnsirate Exdac Ty

howe ther software woorks. Fresentation L SOy -5

o vl vl [

in ceptunng intesnal and external dats, mplementing best practices

L..-_|I-|.;‘I"\5 communicabicons and e nyg adminstratiee ime
Aereading 10 1De's Denise Hamnratan, " We recommend companies

h X
slant by Focusing on bwo or three business solutions, achewe RO a

1 1 1
fow MOALnS, ancd N mowe on
1 | o |
b oo IPe? Pt et ":-I Crsiness

i3 e
DHONETS. 20 the wedshops se

colical iIf f ‘|| g ||1."|r LIy
thne soltware's potential

Manmy compames are paricu
|ul|-,r mterested in liom end innc.

el o 100 |'-. !O{I‘-J'}" S:_}:‘l'-_- 5] |.||‘r.‘!.

piospects particularly respond o ils urigue and exclusve database of
criline experts andd incdustry inloemation that prospects can lap into to see

the tesounces available for the Fuzzy Fent End of the NPD process

Where and how IT can help your NPD process
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product development. EDS is working on optimizing the technology for
one phase at a time and then implementing continuity between modules.
Since buyers are ]ooking for immediate RO|, the firm he|ps clients assess
which business areas are critical, and structure implementation where it
will yield immediate value.

Michsel Burkett, a software applications analyst for AMR
Research, agrees with that dpproac‘n. It a company wants to au-
tomate its NPD process, the place
to start is by identifying the major
‘oain point’ in the business—where
it has a big problem that software
could helo solve. Then, he says, the
company should “identify the prod-
uct that does the best job to solve
that problem.” After that, the com-
pany may have to add components if it finds gaps in what that
application provides.

Rand Worldwide, a global engineering technology provider, regularly
addresses the issues facing firms whose operations stretch around the world.
“When partner firms need to connect on a g|oba| basis, t‘ne\/ have to make
sure their Stage-Gate ™ technology works,” says Rand's Grayson. Accord-
ingly, Rand now devotes 60 percent of its resources to support services,
training companies to use PLM tecHno|ogy and oﬂering ongoing supgort.

('Getting potential 'b'uyers ready i

for automation’can be more

than half the ba_ttle."

For those committed to their legacy platforms, there are ways to use
the Intemet and generic web-based apphcations to ‘ne[p with many
phases of the NPD process, from research to development, testing and
validation, and, Hnd”y, market launch.

The disadvantage of using legacy applications is, as Sami Muneer of
SAP points out, information may not be available in the right context
for every user, and managers may not have access to the visibility and
clarity of data they need. SAP has there-
fore developed an application as part
of its suite of products to ensure central
capture and categorization of vital data
for efficient use st various levels of an
organization.

In addition, there are consultants
ke PRTMA and Goldense Group who
specidhze in maximizing web capabilities and integrating them into a full-
fledged NPD system. Using inexpensive programs like Macromedia's
Dreamweaver, Microsoft's Front Page, or Adobe's Creative Suite,
companies can create web sites that serve as a platform for NPD
automation. Like the question of whether to build or buy & NPD
system, the answer will depend on how much intemal time you want
to devote and whether you'd rsther work with a provider who can
deliver a package deal.

Exhibit #2: IT and the NPD Process

How IT enablement of product development will play out for project,
resource, portfolio, and operations management
Stages | 1. No 2. Focused 3. Integrated 4. Enterprise
Focus Systems Tools Solutions Solutions
Project Functional project Cross functional project | Enterprise project Advanced, integrated
Management management with management with planning and control project planning and
9 desktop planning limited manuai with networked teams | control linking
applications (e.g. MS integration of desktop using a common, financial and
Project) plans via the web shared, enterprise resource
application management across
Resource Informal resource Utilization focused Capacity and demand BE ST Pl Srce
management with resource management | balanced resource requirements
Management spreadsheets and ad with systems the focus | management planning and
hoc, manual data on tracking integrated with enterprise integration
collection assignments project planning with ERP & finance
Portfolio Ad hoc portfolio Periodic portfolio Eynar};ﬁ: portfolio Enterprise wide
Man t management with management with point | management with portfolio management
anagemen spreadsheets and ad solutions and ongoing, | continuous data across muitiple
hoc, manual data yet manual data collection via project portfolios integrated
collections collection system integration with financial system
Operations No tools or Multiple, siloed Integration with ERP | Enterprise wide
Manadgement rudimentary tools for applications with systems and across integration of product
g PDM, document manual interfaces for key product data data across the life
management, and managing product applications across cycle and integration
product design (CAD) specific data from an entire business with PD management
requirements to BOM systems (above)
© Copyright 2003 PRTM
XA XX X-—-00.00/03 ! ;m

Here are ways in which IT can enhance different elements of the NPD process.
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soltware supoaer los ther NPD ceocess. Rimi Bevtra of Chrade Corporstion

says that the company s finangal seraces dients are adopsting rew procuct

ing Jor saltvare 1o help, Like other vendoss,

devenpment diciphnes and lo:

i T i J - R mecs gnodicalions bl
WAIOR S SepanClng Ls suile of eDuamess pphahions to help.

Rolling out Stage-Gale™
wilh the help of IT

Oracle belioves stionghe that
the customizable templates it is
developing can help companies fa-
cilitate WPD by standerdizing the
phase-gate pracess. Accoiding 1o
Oracle’s Ms, Bawira, companies
that j'lzﬁ-ﬂ;.' have the PHOCESS 1N
AR A mosl recEstive to l-‘I_D!EI'I'?.’-'!li"-i 1he new lecﬁ.ro'ﬂgy

Chscle seems to be on to wmething. Ealy testimany of NPD
sclwae's ellicacy came from Aloeny International's Paul MNahass in
S000. He cedited soltware with lsalitating the sallout of Stage-
Gate™ at his company by helpirg users [allow the logic and workllowe
of the process accurately, [n addition, the implementation of the technal-
oy was viewed & ¢ “sthiong endomement” of Stage-Gate by senio
manggement, accicdirg teo MNahass

Mare racently, Wiotomls reponed that automating skill pordeho man-
agement made it easier to identify and decloy employees wath fp{c.fu:

MNED daills. And in genesal, the compary believes having centralized

dita availdple has been key to its MNPD suocess

Where early adomiers go, their competitons are suwe to follow And
a5 vendors reline their ollenngs with templates that guide wsers through
the NPD progess, new product develapment and sophaticated soltware
syitenis and tock will proosbly become synarymous

The impostant issue, loe By COmpdany, |5 to select those took—and
the consultants endfor vendon oller ra them—wisely. And taday, some
experts 4t sugqesting that companies should get away iom the concept
of software as a " product’—and instead see 1t as part ol & conginuum

of senncz Miost vendons would smes

Choosing the software thal’s right for you

AMAR Research analyst Kevin O'Marah recommends buying business
saftwine ,:H:pi cations in use-tested increments within 4 broad business
strateqy "Fr:.f oSt COrproirate l:.‘;-‘.?n. this means more, y‘x.; &r ::}.,,\'l:"-:ii-l':
orders aimed at getting dpplications into production fast and then
lzarring what works n practice,” writes O Wharah in 4 recent report.®
Howeer, he cautions, ~To be successhul, . this appesach needs to be
based on 4 technalogy and process-integiation statedqy iointhy cwned
by | T and 4 senes of business process owners,”

\Which tirings us back 10 the value of the human element—and finding
thee '-EH' vendar o expen 1o help vou evaluate what YOUIT SO CF
diasion needs in the way of 1T lorits NPD process. Individual medules
shauld not be purchased in o VACLLIT, SHCE that can LSt a5 egsily Jead!
1o “shell weare” a5 buying 100 comprehensive an application. To helg
companies choose wisely, O Warsh gives a list of recommendarions lor
selecring | T applications cutlred in the box on this page that companies

the concept of software as a

part of a continuum of services.”

can apply to their NPD proces as well a5 ather busness processes

I thee end, smoath cocidination with vour vendor will 5o o long vy
toweard heelping you make the naht 1T choces lor your NFD process. So
be sure to find a vendor who undentands your needs, and has the finangs]
stability and the resourtes vou reed right row ard in the lang run

Given the [T 1ecls now avallable, rno one can afford 19 lag behind—
and compete successhally. In fact,
companies today ignore al then
P
elficenthy by finding the solbware

il the mandate to mansge NPD

|d get away from

solurons that ek for them

‘product'—and instead see it as

Margo Boveden 15 a [reclance wriler,
editor and business writer based in
New York City: She has written ex-
tensively in the licids of financial
services and healtheare. as well as commercial software applications.

Foolnoles;

' Kpen, Peler, “Toals and lechnigues for managing the front end aof [nnovalion:
Highlights romm th May 2003 Cembridge confersaoe.” POMA Ysiors, Oclaber
2003, Vol XXVIL Ne. 4, pp. 16-19

¥ Apsura, Bl and Mark Decic “The ‘new’” Product Lifecyele Managemenl Systems,”
POMA Visions. January D00, Vel XAV NG 1, pp. 22225,

! Nahass, Paul, "How Albany Internatianal Web-Enabled s Sage-Dae™ Process”
POMA Yiakens, July 2007, Vol XV ko, 3, 9p. 1012

*('Marah, kevin, AMB Rescanch Owiiook, (August 21, 2003).

Tactics for
Buying Business Software

Kevin O'Marah of AMR Research suggests Lhe [oliowing
when buying sofltware applications for buginess func-
tions such as NPD,

& Be sure Lo ask for a pilol test before you commit,
preferably a test that is customized 10 your needs.

* Don’t base your decision on features and lunctions
alone. Consider how your strategy Nis inlo Lhe ap-
proach of your implementalion partner.

e Neaptiale the paramelers of your entire relation-
ship and make incremental commitments for fulure
business,

+ Make al least aloken purchase early. Being an actual
cuslomer rather than a prospeel allows sour acoount.
sales rep Lo draw on more resources in serving you.

¢ Supporl your vendor or vendors” investor coammunica-
lions 1o ensure they have aceess to the capital they need
to provide additional sofiware and services 1o you.

—haiia () Warak
AMR Bexegrch Ouikock
Avguyy 21, 20447
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SPONSORS, EXHIBITORS AND MEDIA & PDMA ASSOCIATION PARTNERS

PDMA 2003 International Conference
Boston, MA—October 4 - 8, 2003

A record number of product development prolessionals attended PDMA's 2003 Internationsl Conference in Boston
fram October 4 thiough 8, 2003 The theme of the conference was " The Business of Preduct Development: People
Process & TE(;hno{ogy Across the Lifecycle.” This special Insert provides additional information on the companies that
helced make that conference so successlul—the sponsors, exhibitors, media partners, PDMA assaciation partners and

other official sUpporters,

Sponsors are listed on this page. |he fevel of participstion of other companies is included in their listing:  Exhibitors

(%), Media partners (4); PDMA Association partners (B); and other supporters (=)

It is not too soon to consider participating in PDMA 2004 in Chicago next October {October 93-27). The theme
will b2 "Prioduct & Innovation Management Across the Lifecycle.“ Contact Jackie Rostow at jrostov»f@gbbd\exec,com

for further infermation.

> Gold Sponsor;
PDMA 2003 SPONSORS: G | B sinstm s i

h and services that enable: coganizations 1o impeove
Sop eon tneir feturn on investments in innovaticn and

product development, Sooheon's Accalide

Plalinum Sponsors:

soltware integrates techrology and human-based decson support 19 reduce

UGS PLM Solutions, a subsidiary of EDS, & a leader n produet development spending weste and aceelerate time ta maket. The

DS podus data management collaboration and product desion Sopheon gioup has operating bases in the United Kingdom, the Fether-

seltveate and services. The company wotks collsboratively lands, Gemany and the LS. s chents are B0 nternsve comperies a tha

with its 41,000 dients 1o oeate solutiors enabling them o transhomm their e sciences, high tech and heahthcase industry sectors, and incdlude nearly hall
irevancn processes 1o e rain (O CApALINE the piomize of FLA omh rr'q the of the I:_'\c_l'r'.}.l:gy-d:":-g'l Companies an the Foiune SO0

apemtions of such corpanies as SDRC, EAl and UGS, LGS PLA, Salitisns

has created |eading product desien technologies that have become pare ol the
backbone of the PLM industry Silver Sponsors;

1Be® i the leading piovider of lntemer-bared development

gl e e = niran AND RAMD Werldwide it the wild's leading prowder
chiain management {OMY) solutions that allow produer com- \

ol knoredecae-based wlubions ta the engineenng

| ., - ClRES '.c-‘ CVEITITH '--';[r.-?'r.-n in the product dev {:rl.--s:-'!l ORI By Cumenzhy, Rﬁx.\ 3 pldhvrdde oot
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manage the business ol procuct developmen vide vee riCoenize that ur |||[n 1e s in piov "1-1:: an _.' wppoiling sohlions
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iecharical Design Automation solutians, RAMND 8 aldwide clfes 4 pertlalia

Premier Spl)“sor: ol mernally deseloned witvae pioducts, wordd-class tra i 1T colutiors and

professional seraces.

D{QACLE Ciracle [urpu;ﬂim HOVISES the soltemare that

povsers the Internet. For moee than 25 vears, SAP's wpp Product Diefinition (540 2P0 & the ooly
Chacle bas waoded on ways to help our customers manage oitical information, ntegrating solution & really dive poduct definition
"I IR R 0 g o] e SB PR S R ot ot = A B DTS |I il "i.'!!:: [y mandte AL o R -

e buile the onby Llnbreakable database, wath 15 intemational secunty owlu s ana rEatenenls
ations. We desdoped the frst comelete suite ol busivess. applications [or the from all touch points, colliboeatively define and evaluave product oo
i Wie cremted the fastest, mast mhable, and least expensive applicaticn leveraging complete multi-discplinany infomation, end help 15 evaluate new
e So thet our customers have rehable, secure, and complete business procuct desians, AP P wall help you emure elfective products AND at

systems that groe them better quality mlomation et a lower cost, any aczelesled! poce
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Advanced Software De-
signs {ASD) was lounded
n 1285 1a peovide product

development solutions for the
| Lt | | ‘e [owind

urmala-based pHoCEss incines, Cince it's NN,
ASD has guined experence ot over 300 process
marmbactunng compames  This beosd expenence 11

weHected v the design and leatures of our |]u'3$"a|l.‘l

I I \
r.rr_:«;,lucl_, - :-"li;,::l.,:l\f'rn g Frodudt [/';_".:'!C-plm.;nl
yzars, our focus has remained the

develngment and

l-."\_-‘ul.llo:y r_n-'rr_.'-.lﬂf_n_' S,:')|:.-'.'.:'e A |.|5:}{,' |l.'.\.' DO CCEss

System. For over 15

ame—lc cregte the lines) product

menudactumers ProductV sion dramatically reduces the
farre 4rachlionally required lor development of nisw ar
mpeoreed peochicts. ProductVinon provides the toals

TECEVATY 10 Manaee all aspencls al neve p:-x‘lum CqEalicn

fiom recipe development o packeging and manulacturing

IRGRAEmEnts *

r % Alfinnova s chang no
{ : q

Q}aff] nnova' the niles l'_\! r_-l":‘)'_‘lu;': and
brand development The
eompary s 1he soerce and theones of senetiss 1o

15 and

nds. Alfinnova's eslend - peenching IDEA™ {Interactve

sucresshully devdtop and cvalve concepts, prod

Dewgn by Evchutionagsy Algevithims ) technohogy has teoad

ind &5 oble 10 defiver valudnle

F te z|~.|’,

CHE ST - T T SLAeel '.|'..':- .\5}1'_-..| |: e ROChICE i:'.‘_'\-

l:!'*

menit be-crcle, hom concept 1]

- Adgile Software Corperation peorades
ag] le- peecdunt Weoycle management (PLA)
e _“ rp('r"ud'l"\ C-l..d

better, moser prohrable prochucts bster

wal ubivrs: J.I"'::lf n

MAuaile has BID4 austomers using its PLM selunans a5
reced lon then peoducts. Agle Product
Pyodhuet Souicing”, Aads Piod-

eing  sohitiens help companies reduce

rapiclly dntioduce products te meer

-.;._."\': & 1'_: T
materisls ooly,
:_J_,a"ll fipe .m;_ﬂ l...|:|$|.a|'|!M-|y o ;f':r:‘:-&'.s:ll'.rlw -Jr.d
pouct qualive. W

Applied Marketing Science’s
“Vaice of the Cu

b hed L F— 4 |
+ sedron nelps chents undentana

sfomer . re-

customer wanls and needs and
trarelate these needds into supenar s pioduct and

nce deigns, W

{5

of Froduct Innovatio

Blackwell Blackwell Publishing = «
Publishing oo partner ol the FOMA,
and the puchsher of Journal
n Management. /A leading publishe
of bocks and jourmal n the fields of business, manage-
ment and techno o, Blackesedl evires dllendaes 1 vl
cur daoley al the PDMA bocksioee gl the conlerence
Fecewve a 20% decount on our books on displaey and
rar actvantage of jonandl sample mpes and subecriplion

dumounts. W

Exhibitors = %

JANUARY, 200

Media pariners = 4

BrandStomm Breer Ideas, Fester
BRANDSTORM coie O i o5 v -

incremiental nevenue for our Foeture
1000 dierts, some of the most rerognzed branck in the
woitd. Brand Sirategy, e Product Inneration, Brand Be-
vitglzaton — We employ powerhl veuakzaton techrigues
ard techrobosy = 9 portlols of propretary toole. Clisseally
Avvrd Wiersrg Crzatrazs — O team

coirtines re cresthaty and deoplned gratege theling K

Traived Marketers,

THE: - Caney Group's Ward lar
CROL Wod™ Closervational Reseanch
prmwtam reveal bath spoken and

wnspaken customer needs under real-oworld conditions

Leam what wounr customens are thinking and doing s

they interact swith products whene they are wsed and
prrchased Go Lo wwear caneygroup mom to soe Wad
lor Werd i sction Email ghamisu@canesgroup com;

phone 180066640550 %

(o)

centercode

Centercode i 3 doadmg peoneder
of beta test mansgement ioltware
and senaces. Centecode’s sab-
| e ‘:l'.v:u:. o |'u:'x !‘.\}."II\'( 1o el
the varying and urique needs of each compary and gach
procduct while dilvenng the esilts 1o enhance product
quu'.l'.- .ﬂ‘.ﬂ MAXITHTE J'l‘l:l"Lv‘l Qaarturmes. : o More

infoimation, shewse st waes centercode com, X

Critical Link 5 an e
ucl development company. Ciur

| i pn.-s

ITICAL
INKE .

and seltwee engineers works closely with customers 1o

tear ol sera syslem, harcdvease

design and develon aeaid winning products e venety
of inchustiies. Bredkthrough prochects developed by Catical

Link are currenthy used by Miatarola, Fard Matar Com-

pary, Carmer Compatation, Armstreng Woorld Industies,
and majoe broadcat nebweorks

>

Lrang
Impeoved daily.

Dow is a lead T e ancd technol-
agy comparty that provides inncrvative
chemical, plistic and agncultural prod-
WS ] sereces 1O many essentsl con-
sumeer maskets. With anred ssles of 328 tllion, Do servey
CUSIMmErs i maee th
fitd 10 homan progress, induding lood,

h and medore, perond! and home

! 170 oounlies -l'd d '\'EL"' range

of markels that g -

,,_ﬂp,...d. i e

e -'l"",.} o IJ ] & CONSINECCION, &Tong "‘ll‘lﬂ' *

FASTCOMPAN

|| provides the impact players in busmess with the best

Fast Company s the by

"::'::.: - EN 5‘}_.5:“.._1‘;, fal !::

thinking, bt LGS, el 1 best practices to gutsmart and

culpeilom the competition,

N CICHET] dxecubion dﬂ\ci'ﬂ.f_.l‘l 81y

Framewark Technolo-

FRAMEWORK

TECHANDOLOGIEY 1
leader

gies Corp. i3 2

ppoi solbware, helping
companies in the manufactunng and AEC maders locus
O the key propEcts parsmount 1o achieving mowth ohijec-
s Framewed s sclunon, ActvePioduct, helos Fartune
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PDMA Association parlners = b

1000 manubscturers introdkce the rght prochscts ot the
right time and al the sight cost

Goateway Consulting
Group el a broad ranes
af corsulting servces lor the
desan and deployrrent of Praduct Lilecycle Manage-
ment tFLA) applications and the relived mloimation

gatewaygroup

technologes, achilectures and delrery proceses. O
corsullants understand FLIM best practioes and sall asnt
wous in desngning butiress peoceszes that wall praade a
compatisve advantsge and create o signilicant relian en

TWETMEND woees GelEmwEygioup . oom *

;j Grorce Group Oeorse Group Con-
.Jw!‘r‘-n'n FriprprcHH Slllllng’ i 1:"1 ‘:Ilv-l:'-'\l

leadter in Lean Six Sigma. M'e have weoridilly deployed
coepate petormence inpioverent peograms [or Fortune
1000 chents snce 1966 Our progressae tho
shigs sncd process amproveTnent inrevalion o demonstiated
in our books, Amenca Can Compete, Lean S Sigma,
Lean S S

wghl bradier

s Sigme lor Serece and the soon-to-be-released
Wirhat d Lean Sin Sigma? What drstingushes w7 Ow
dhients wal tell you—umelenting loas on operationd pa-
foemance and dharerolder vale To leam more, vist s at

WWAAAY DETITERIDGLS O O ll 800777 -B065. &

IDSA iz the monpeoh sssociation that remements
m the |'.-'l1'.lﬁ$ an ol industnal l']l"l.'_'::n ie] |'|}-_r_.::r.|1,
g busness, govemment and the public and pro-

wides continuing ehailion g netwecrt g [ ]

IEN

|,I'|T |I'-‘_‘|'.E|.!.‘J.!CE ‘—u;':ﬂ"ul_. o {-sl dnﬁ DIOATEIE, I|'|:.“

JEM deeps industry cument by puin
ng the Litewt of-the-shell p'c—:L-:L'. in

manthly magazine serves a5 a valusble sowce 4

|deas To Gao, Inc. niersctive ideation
s, Aebouate comumens Cutting-edge
technclogy. Actonssle reads, Intenested ¥
Fird out maore ot Jdeas To Go, Inc &

Imaginatik & a wwoeld

imaginatik

and woearch o Rl

whoe .J_Jl'.'ll.l in .J.'!I AN

fonce IOt a0

ik management, bnowledge management, and employee
sugeeslion syslems, Imaginat techrology i wed fc« rzw
procduct develooment, Stase-Gate proceses, and other
B2E and employee invelvement aoglications oy the
wiockd's biggest companes. Clients inchude Bristal My
Squbb, Tedk Caminca, Cadbury-Sdveseppes, Hallmark,
ared many other Fostune 500 companies. X

Inaovation Fecus # n wrace 10
inspite deep understanding and

mearenahid nncration, 'We integras
INNOVATION | parmall nncnation, We integrate

e B B o

& sophitcated artay o Market
Feseaech and bnovation 1ook o
wErlng the wone CJ YO CLEIOTeT dlo ;::cf-:a’:b'-: ides lor
gowth. Clerts nobce: BN, 384, HP, Koy, Blacialbedke,
Yahoo, Bubhennad, MNew P and many othes. =+
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Instituse for International Rescarch

Thie lnstitute for Intemational Research (IR} s the
winld's laraest mdependent business coalerence and
ngning orgenization, located in 38 countres around 1he
wotld. Weddaade, we ciganize over 8000 svents a
year, In F004, PDRAA & IR plan to co-develog eght
cpuafity everits ackchiessing bey meues and effective practices n
PIPDJor peactibonen, oy pHactiboneTs. Far mome indgema-
tion on upooming NFD events e s insa com. W

DESIGN

the arigingl equipment marker, process and consuling

Machine Design, the only
magazine ol appled technol

Oy, SETYES OE5I90 ENgINeers in

ndustries. 1 is written by engineers for engineers anel
s the “most prelored” and “hest tead” design eng-
neering magazine. It wes mamed to the 2003 B-ta-B
Peewcer Media 50 4+

+* MANTA

rining cdzeign aned enginesring group bacsted in

Manta Product De-
vebopment = an inncrv-

trve, g
Cambedae, Masachusetts, Chur techical comgeterce and

Lmer-centig appicach 1o pioklerm-sohang s coussled wath
beoad Eperience in consumer, medical, sporting soods snd
nchstngl peochacts Integranng Mlanta's steategic, cancepiual
and anatytical capabdities into yow producs develogiment

actraties vall enhance your business aucoes -3

MARK| i ECTURE Markiteeture's mssian

15 Loy b_.-'d |'||-:J|.|‘,' suc-
cesslul stratesic marketing programs. By develaping
bey inlosmation for decsion-making and designing
dyramic marketing plans, we quide each plan's
implementation and aisess perlomance meanmements
against objectives. For mare information, please visit

e ab vy markitectuse com, D

MatrixCne, Inc. (NAS-
DAC: MONE) s 4 rec

ogmzed deader in delivering

Mah‘nxﬂne

e

vt LR

cellsbarative Product Lilecycle
Managerment (FLM} saluncns. We piowde flexble
salutions that unleash the cizstive power of global valuee
ehairs t inspire innovations and speed rem 1o mareet
ManOne's customens include Aglant Technologes,
Ciengral Elzctne, Hords, Johrson Conticls, Philips,
Frocter & Gamble, Siemers, snd Tashiba. %

OPENTEXT

@ @ AR P O N ATIOHN

QpeaTest All crgani-
zatins needd 1o mandge

their exglict and taot
bncrdedye and beeak dowen the departmental, 1ime,
sl gecguohical barers 19 intercersonal colabasation
1a improve eflicency, tme-ta-market, and the battam
ine. Leam haw Luglink®, the leading collsboration and
kngrededae management soltware llom Coen Tedt, can

help YR AP 1hs anat mawe, W
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PlanView Software

offers werby eolivare o

@ PLANVIEW

proiecs, resource and pontolic mansgement—including
rzal-time busness proceoes with Plan'Viesr FRISMS
FlanVienwe includes prosect and service mansgement,
[Fate ¥ (o] |‘_‘.r_-{!|ﬁ(: Managernent, IveLlrang management,
timee and experse sccounting, colasbotative et potak,
lecycle sutcmation, project medeks, time and expense
atcounling, prxedt budgeting with costs and revenue,

nsk management, and much moe. X

Pl'OdLlC[DCSign Product Design and
[« bl -

Development s a pro-
chart nevos 1ablead that reaches OEM des

and CNGIMkEEIIRG mansgemenl It ermndes irlormation on

N’ engneers

companents, materiak and systems that can be incomo-

rated into end peoducts ¢

Globsh com Midnagement con-
nt rufiants

Prirtngering with 't fof sultmg firm P‘RTM

Gradin Pafiomants T

works with Jeading
companies widldueade 1o achieve besbthiough bunness
esulis—Fast. For over 25 years wee've delrered measia-
ahle valie to our dhents, esrming one of the highest rates
ol tepeat basirets in the mandqement -:«:«'w,'lm_:,“ nauslry
Chir proven hamewardks and methodologies, nduding
Praduct And C

mecome the industry qold standaid.

D p1C

weith superion products. PTC i the wodd s largest saftware

le-time Excellence™ (PACE®), have

PTC aEvE

supgons sollware solutions

oS, mankets, and

kst help: manulacturers wam

oy with 8 1ol commitment to peoduct deselcnment
The comparsy senvices more than 35,000 castamens wadd-
e, Further information & aaelable at wansy otc com, o

call 1-BA8.TER-3776, ext G071 %

RAD magazne « the preemrent cub-
= 1 .

cabon for pracical, hands-on editonial
on apphcations of the latest research and development

rechnalogies in product development 4

Sequent Leaming Metworks
proswdes training snd professonal
development progams for product
mandagement, development, and
marketing prolessondls Our g0l

$ 1o enhamnce 1ne C‘=|M'T¥=l|l|‘.1 (=3} ||'JG'§-.' MARASETT & [ral

they can optimize the market and frnandial pofemmance ol
their prociucts Chr LU amicuben mingn the entire

pioduct ife cocke, fom beginming 1o end. X

SmartOrg-

Entevprisa Cecision Systomns

SmartOrg soltveewe syrtems
brirg people, oeooess and
analylics together o ceate
esceptional vabe fom R&D, news product develooment,
mergens and sonuitans, stistec plannng, end capital in-
vestment, Dlec !

S0 p‘.:!'.ll‘_x_,(-. CrEalid sk
miodels in real-ime, Portfolio Mavgator™ focuses on oestrg

e B 0

arcd manaming highevebie povtlolios Y
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The Society of Manufacturing
Engineers n the wwoid's leading

Socaty of
"-11-:“

AT
professonal woety supponting
ﬂ'.r".f.::‘_ull'g educalion i-".'i:a.,:gh its tréember Leriams,
publications, epaositions, and prolevsond desdopment re-
o, SME helps beep manulaciuing professonds 1o (o

ate on leacdng vends and tedhrelooes, wvaw sme ceg D
Stage-Gate Inc., co-

-, -
A
:El Stag‘?;ﬁfﬂ_?J_"C; founded by Drs Roben

Cooper and Scott Edgett, the wodlds [cremost expents
n the bedd of new poduct develogment, s g member
company o |he Prioduct Dovelopment Irstitute )1 is cled

caled o developing and delivering best-in-dass products
andd sevaices ta hel
rezss gouds thiough meove product desdopment, X

TAPP

Wi T AR

commpanies restze thee stratesic bus-

l TAPPI is the leading
echnical association lor the
wirddwade culp, pacer, and converting induzey. TAPR)
orowdes reounes and solutens thiough publications,

educational products, and weasee tapn org. B

WILEY

Pualilviders S 807

Founded m 1807, John Wiley
& Sars; Ine. 5 an ndeperdent,
gicba! publicher of pant and elec-
fron prodducts. Wley specalzes in scentdic and techecal
bechy, joumah, tedbooks ardd education matenats foe -
eges and unnersles, and prolessions’ and consumer boods

and subaciiplion services. wasae wiley com W

W50 !#0"5;; WinOvations™ NED g

tem (‘J.-‘Ir sl e swvhen
desired) eraoles a nine-lold morreement in speed and
prefitabding when sed wath traditional staged INED ap
piache. WinOnatiors (e saareauwations.com) hat
made heeakthroughs i persoand selection, {utizng the
Rainmaber-Indo™™), training & coaching, and the eaky-
sraget of the MNBD process meell. The W inChatons System
u beng teusht 1o coapocate chents, and implemenied! for

chenls on g tumdey bass, W

PDMA 2003 Sponsor Insert

Priductivas  Klimley Communications
E-mail: april@klimley.com
Website: klimley.com
Toxt Marz Bowden, margo@klimley.com

Andrea Ratcliff, Stevens & Stevens, LLG
E-mail: arasicIi@stevens-slovens.com

Design

Pubitsher I'reduct Development & Management

Assoclalinn {PDMA) website. pdima.org

Reprint Contact PDMA Assorlation lleadquariers

800-232-524 ] or ¢-mall: pdmaipdma.org

Copyrighte January 2004 PDMA. nformation in this insert
reflects 1he epinian of a wide variety of experts wilhin the
Aeld. not thal of FOAA

T participate In POXAS 20004 Internaiional Conlerence In
Chlcaga October 23-27 as i spansor, exhibilor, partuer, or
biwlons Spercial insert adverilter, contact Jackic Rostow g1
jrestowi glohalexec. com.
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